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Academic Background

Professor Ralph Tench is the Public Relations & Communications Subject Leader. After graduating from Sheffield University Professor Ralph Tench joined the commercial department for London-based micro computer manufacturer Bonsai and spent a year working in Barcelona. On returning to the UK he worked as a national and freelance news reporter. From the news media Ralph moved into consultancy working for Midlands-based Edson Evers and Manchester's Communique (Burson Marsteller). Since joining Leeds Business School he has been instrumental in helping develop the public relations portfolio to include: diplomas for the PRCA and the CIPR; MBA and MA programmes. He leads the public relations and communications subject group which includes 14 full time, part time and associate academic staff and a portfolio of 10 undergraduate, postgraduate and professional courses. 

Areas of Expertise

A member of the CIPR he has presented his research around the world and taught at several European universities specialising in public relations. He supervisors MA and PhD students as well as teaching across the undergraduate and postgraduate portfolio. As an active researcher he manages internal and external research teams and focuses on corporate relations, corporate social responsibility and public relations education and marketing. Ralph is a Visiting Professor to Salzburg University and has held external examiner roles for Southampton University, Manchester Metropolitan University, University of Ulster, Dublin Institute and Kingston University. He has sat as a panel member and Chair for programme validations for the CIPR’s course approvals. He has also been a Conference Committee member for the CIPR’s bi-annual education conference. 

Along with his colleague Liz Yeomans Ralph has compiled Exploring Public Relations (2006) published by Pearson FT. This substantial textbook provides a comprehensive, up-to-date and internationally focussed textbook for the discipline and has contributions from most members of the Public Relations and Communications Subject team. 

As an Evertonian Ralph enjoys fluctuating footballing rewards. His personal sporting achievements are similarly modest. A thirty mile commute to work on his bike is generally the highlight of his week with occasional forays into mountain marathon running, triathlons and fell races. With a veteran label attached he now whole heartedly believes in the traditional sporting cliché that it’s the taking part that counts. 

Publications

Refereed journal articles:

· Tench, R.; Bowd, R. and Jones, B. (2007) “Perceptions and perspectives: corporate social responsibility and the media.” Journal of Communication Management, Volume 11 Number 4 2007 pp 348-371, Emerald 

· Tench, R. (2006) ‘Supporting writing - The role of evaluation in VLE design’, Zeitschift-Schreiben Journal, www.zeitschrift-schreiben.eu 9.6.2006 

· Fielden, S., Tench, R. and Fawkes, J. (2003) “Freelance working communications practitioners: The impact of gender on well being” Corporate Communications – An International Journal, MCB, July. ISSN 13563289, pp187-197 

· Tench, R. (2003) “Public relations writing – a genre-based model”, Corporate Communications – An International Journal, MCB, Accepted without revision, May Vol. 8 No. 2. ISSN 13563289 pp 139-147 

· Tench, R. (2003) “Stakeholder influences on the skills debate – a reflective evaluation in the context of vocational business education”, Journal of Further and Higher Education, Taylor and Francis, Vol 27, Number 4, November, pp 427-441 ISSN 0309877X 

· Tench, R., Fawkes, J. and Palihawadana, D. (2002) “Freelancing issues and trends for public relations practice” Journal of Communication Management, Henry Stewart Publications, Issue 6:4 June. ISSN 1363254X pp311-322 

· Tench, R. (2001) Perceptions of competency in public relations students writing, Education and Training, MCB, vol43, Number 2, pp94-104 

Authored books:

Tench, R. and Yeomans, L. Editors (pending, February 2006) Exploring Public Relations. FT Pearson, Harlow, ISBN 0273688898 

Book chapters:

· Tench, R. (2006) ‘Community and society – corporate social responsibility’ in Exploring Public Relations (eds) R. Tench and L. Yeomans, (2006) Pearson Education, London 

· Tench, R. (2006) ‘Managing community involvement programmes’ in Exploring Public Relations (eds) R. Tench and L. Yeomans, (2006) Pearson Education, London 

· Tench, R. Pritchard, M. and Fawkes, J. (2006) ‘The role of the practitioner’ in Exploring Public Relations (eds) R. Tench and L. Yeomans, (2006) Pearson Education, London 

· Tench, R. and Yeomans, L. (2006) ‘What next? Future issues for public relations’ in Exploring Public Relations (eds) R. Tench and L. Yeomans, (2006) Pearson Education, London 

· Tench, R. (2005 pending) ‘Supporting vocational student writing with a genre-based model’, in International Writing Centers: Issues and Answers. Editors J. Mullin and L. Ryan 

· Tench, R. (2000) ‘A study to investigate the writing competency of undergraduate public relations students and the potential for a technology based pedagogy to support specialist writing development’ in Writing Development in Higher Education: Partnerships Across the Curriculum, Editors Maria Graal and Richard Clark, Leicester University Press 

· Tench, R. and Yeomans, L. (1997) ‘Corporate Advertising: the Generic Image’ in Kitchen, P. (Ed) Principles and Practices of Public Relations, International Thomson Business Press (Second edition 2001) 

Refereed conference papers:

· Tench, R.; Jones, B, and Bowd, R. (2007) ‘Perceptions and Perspectives: Corporate Social Responsibility and the Media’ The Alan Rawel CIPR Academic Conference 9th/10th July 2007, London (pending) 

· Tench, R.; Jones, B, and Bowd, R. (2007) From Corporate Irresponsibility to Corporate Social Responsibility: The Competing Realities, BledCom Symposium, Bled Slovenia, 5th/6th July 2007 (peer reviewed, pending) 

· Tench, R.; Jones, B, and Bowd, R. (2006) Corporate Governance: the Realities of Corporate Social Irresponsibility, Governance and Communication Conference, Bournemouth University, 29th – 31st March 2006 

· Tench, R. and Fawkes, J. (2005) ‘Practitioner resistance to theory – an evaluation of employers’ attitudes towards public relations education’ International Communication Association, 55th Annual Conference, Communication: Questioning and Dialogue, May 26-30, 2005, New York 

· Tench, R. and Fawkes, J. (2005) ‘Mind the gap – exploring different attitudes to PR education between academics and employers’ paper presented at the Alan Rawel CIPR Education Conference, University of Lincoln, 21st - 22nd March 2005 

· Tench, R. and Fawkes, J. (2004) 'Does Practitioner Resistance to Theory Jeopardise the Future of Public Relations in the UK?' Bled International Public Relations Symposium, Bled, Slovenia, 2-4th July 2004 

· Tench, R. (2003) ‘Public relations writing - a genre based model’ paper presented for Current Debates and Issues in Public Relations Research and Practice Conference, 10-12th April 2003, University of Bournemouth 

· Tench, R., Fawkes, J. and Palihawadana, D. (2001) ‘Freelancing in the public relations industry – issues and trends’ double blind reviewed paper for Academy of Marketing Conference, 2-4 July 2001, University of Cardiff 

Other articles/reports:

· Tench, R. and Fawkes, J. (2005) ‘Teach them to write, but not to think’ in Behind the Spin, Education Issue, November 9, February 2005, Public Relations Magazine from the College of St Mark and St John 

· Tench, R. and Fawkes, J. (2004) ‘Employers say yes’ in Profile (Chartered Institute of Public Relations), Issue 45, September/October 2004 

· Tench, R. (2001) “Research at the Met”, IPR Journal, issue 14, March 2001, Institute of Public Relations, London 

· Tench, R. (2002) ‘Stakeholder influences on the skills debate – a reflective evaluation in the context of vocational business education’ Leeds Metropolitan University Education Papers, Editor, Bailey, R. 

· Tench, R., Fawkes, J. and Fielden, S. (2001) ‘Freelancing in the Communications Industries 2001’. Commissioned report published by Leeds Business School October 2001 

· Tench, R., Fawkes, J. and Palihawadana, D (2000) “Freelancing in the Public Relations Industry”. Commissioned report published by Leeds Business School October 2000 

· Tench, R. and Fawkes, J. (2004) 'Public relations education in the U.K. – a research report' (Commissioned research for the Institute of Public Relations) Published June 2004, Leeds Metropolitan University 

· Tench, R., Bowd, R. and Jones, B (2005) CSR and the Media – Journalists’ perceptions of CSR. Research in collaboration with Connectpoint public relations, the Work Foundation, BITC and the North West CIPR group 

