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1. Name:  Gyorgy Szondi
 
 

Nationality:
Hungarian

Title:  MSc, BEc
Position:  Senior Lecturer


2. Contact details: 

email:  g.szondi@leedsmet.ac.uk
phone:






fax:   




webpage: 
3. Expertise:  
Public Relations

4. Summary of work experience: 
Teaching experience: 
· 2007 - 
Course leader for MA European Public Relations

· 2003 - 
Senior Lecturer, Leeds Business School, Leeds Metropolitan University, UK

Modules: Introduction to PR, PR Planning and Management, International Public Relations, Corporate Communication, Risk and Crises Communication, PR Management Skills

BA, MA and Ph.D. dissertation supervisions

· 2007 April
Visiting Lecturer, Baltic Film and Media School, Tallinn, Estonia


Modules: International Public Relations; PR Planning and Evaluation



· 2006 April
Visiting Lecturer, Baltic Film and Media School, Tallinn, Estonia


Modules: Risk and Crisis Communication, Advanced PR Strategies and Tactics (MA courses)

· 2006 February
Visiting Lecturer, Leon Kozminski Academy of Entrepreneurship and Management, Warsaw, Poland Module: Public Relations; Integrated Marketing Communication



Experience as professional in the field:
· 2002 – 2003 
PR advisor, Hill and Knowlton Hungary

I was involved in developing and implementing a public communication plan for the referendum to join the European Union

· Guest Lecturer, College of Business and Management Studies, Budapest, Hungary

Modules: PR Planning and Management, Public Relations Strategies and Tactics

· Editor, Kommunikáció Menedzsment

I launched a professional journal in Hungary

· 2001 - 2002
Chair of Public Relations, Concordia International University Estonia, School of Media

Developed and launched a Master programme in Corporate Communication.

· 1999 - 2001
Assistant Professor, Concordia International University Estonia 

· 1999:
European Project Co-ordinator, Hill and Knowlton International Headquarters, London, UK

I researched and co-ordinated European projects and clients, including Shell, Procter and Gamble, Tesco and PepsiCo.

· 1997 – 1998:
Account Executive, Hill and Knowlton, Budapest, Hungary

(public affairs, media relations, marketing communications, internal communication, crisis communication, tourism promotion)

Experience in other European or international projects: 
5. Publications include
· Szondi, G. (2009) Communicating with the world: An intedisciplinary approach to European Union Public Diplomacy in C. Valentini and G. Nesti (eds) Europeanised After all: European Publics in the EU Communicative Space.

· Szondi, G. (2008) Public Diplomacy and Nation Branding: Conceptual Similarities and Differences. Netherlands Institute of International Relations ‘Clingendael’. Discussion Papers in Diplomacy, No. 112.

· Szondi, G. (2008) ‘The Hungarian Rhapsody – The evolution and current state of Hungarian public relations’ in K. Sriramesh and D. Vercic (eds) The Handbook of Global Public Relations: Theory, Research and Practice. Volume 2. Lawrence Erlbaum Associates.


Szondi, G. (2008) ‘Central European Public Diplomacy – a Transitional Perspective on National Reputation Management’ in P. Taylor and N. Snow (eds.) The Handbook of Public Diplomacy Routledge


Szondi, G. (2008) ‘Public Diplomacy in Eastern Europe – A Public Relations Perspective’ in B. Ociepka (ed) Dyplomacja publiczna [Public diplomacy] Wydawnictwo Uniwersytetu Wroclawskiego, Wroclaw.


Szondi, G. and Lawniczak, R. (2008) ‘Public Relations in Central and Eastern Europe’ in  A. Freitag and A. Stokes (eds) Global Public Relations. Routledge.


Szondi, G. (2007) ‘Country promotion and image management – The case of Hungary’ in K. Dinnie Nation Branding: Concepts, Issues, Practice. Butterworth Heinemann.


Szondi, G. (2007) ‘The Role and Challenges of Country Branding in Transition Countries: the Central and Eastern Europe experience’  Place Branding  and Public Diplomacy 3(1): 8-20.


Szondi, G. (2007) The Eastern European Referendum Campaigns on the Accession to the European Union – a critical analysis. Journal of Public Affairs 7(1): 55-69.   

· Szondi, G. (2006) ’International Context of Public Relations’ in R. Tench and L. 
Yeomans (eds.) Exploring Public Relations, FT/Prentice Hall, London, 2006.
· Szondi, G. and Theilmann, R (2006) ’Research and Evaluation in Public Relations’ in 
R.       Tench and L. Yeomans (eds.): Exploring Public Relations, FT/Prentice Hall, 
London, 2006
6. Research interest: 
International PR, public diplomacy, nation branding, PR evaluation, risk and crises communication, CSR
7. Other activities (including work in progress): 
February-June 2007
Senior Consultant – Internal Communication Audit for the Ministry of Work and Pensions, London, UK

8. Languages:  
· Hungarian – native
· English, Italian – fluent 
· Estonian, Polish, German, French – intermediate
· Russian, Swedish - basic 
9. Educational record and degrees:
2004 - 
Ph.D. candidate, University of Salzburg, Institute für Kommunikationwissenschaft, Austria

"International Public Relations and Public Diplomacy for the European Union – Emerging Concepts, Theories and Applications" 

Expected date of completion: 2009

2003 
Certificate of Achievement

“Communicating with the Public” course organised by the Dutch Academy of Government Information and Communication and the Ministry of Foreign Affairs, The Hague, The Netherlands

2002
Certificate of Achievement – Communication Trainer


Course organised by the Foundation for the Development of Civil Society, Budapest, Hungary

1999:


             Master of Sciences (MSc) in Public Relations




University of Stirling, Scotland

1998:


            Bachelor of Business Administration
College for Management and Business Studies, Budapest

Faculty of International Communication

Specialised in Public Relations

1996:
               

MSc  Physics




Eötvös Lorand University, ELTE, Budapest





Extended English Teacher Programme
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