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1. Name:  Erik Kostelijk

Nationality:
Dutch
Title:  MSc

Position: International Project Coordinator, Marketing Specialist, Market Researcher



2. Contact details: 

email:  e.j.kostelijk@pl.hanze.nl
phone:






fax:   




webpage: 
3. Expertise:  
Marketing (MarCom, Strategic Marketing, International Marketing), Market Research

4. Summary of work experience: 
Teaching experience: 
1994-2008
Hanze University
Groningen



University of Applied Science

Marketing

· Courses Strategic Marketing Management, Relationship Marketing, Marketing Communications, Marketing Foundations

2002-2003
Northern Arizona University
Flagstaff (AZ, USA)

Marketing and PR lectures and consultancy 

· Courses Research, PR, Advertising, International communication.

· Dedicated faculty member of the NAU School of Communication 

1998-2001
Call Center Management


Management courses and consultancy 

· Courses Relationship Marketing for call center managers.

1997-2006
HanzeConnect
Groningen
Management courses for professionally active marketeers
Courses focusing on Marketing for the official Dutch marketing degrees NIMA-A and NIMA-B.

Several Internet and CRM (relationship marketing) workshops (e.g. Rabobank, CJIB)

Experience as a professional:
1999-2008
HanzeConnect
Groningen


Senior Market Researcher
I am in charge of the acquisition, planning, contracting, organization, execution and publication of research projects. As senior researcher I have target responsibility and account responsibility.

2003-2005
HanzeConnect
Groningen

Product Manager of the Communication & PR course programs

Experience in other European or international projects: 
2005-2008
Hanze University
Groningen

University of Professional Education


Project Manager of the China Project; setting up of cooperation with the Nankai University in Tianjin (China) and the organization of annual study trip for 35 people to this university. During the trip consultancy projects are executed for paying clients. Clients are Dutch SMEs

2005-2008
Hanze University
Groningen

University of Professional Education


Research on the internationalization of the Hanze University:

· Assessment of intercultural competences of Hanze University lecturers

· Measurement of the added value of a study or internship abroad

· Assessment of the contribution of the internationalization activities of the HG to the economy in the Northern Netherlands 

5. Publications include
2005-2008
Hanze University
Groningen

University of Professional Education


Project Manager of the China Project; setting up of cooperation with the Nankai University in Tianjin (China) and the organization of annual study trip for 35 people to this university. During the trip consultancy projects are executed for paying clients. Clients are Dutch SMEs

2005-2008
Hanze University
Groningen

University of Professional Education


Research on the internationalization of the Hanze University:

· Assessment of intercultural competences of Hanze University lecturers

· Measurement of the added value of a study or internship abroad

· Assessment of the contribution of the internationalization activities of the HG to the economy in the Northern Netherlands 

6. Research interest: 
Marketing, branding, International value research
7. Other activities (including work in progress): 
PhD research on international brand values
8. Languages:  
· Fluent in Dutch, English, Romanian

· Active and passive: French, German

· Passive only: Spanish
9. Educational record and degrees:
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