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1. Name:  Anne Gregory
 

Nationality:
English

Title:  Professor

Position: Pro-Vice-Chancellor and Director of the Centre for Public Relations Studies



2. Contact details: 

email:  a.gregory@leedsmet.ac.uk
phone:






fax:   




webpage: 
3. Expertise:  
· Strategic communication

· Public relations ethics

4. Summary of work experience: 
Teaching experience: 
· Professor of public relations at Leeds Metropolitan University and the UK’s only full time professor in the subject area

Experience as professional in the field:
· Consultant in senior positions, particularly in the public sector. Current clients include the UK Government Office, and the Department of Health and Office of the Deputy Prime Minister
Experience in other European or international projects: 
· Public Relations lead researcher for Unit 66 (Communication, Cultural and Media Studies) in the Research Assessment Exercise for 2007/8
· International speaker on a range of topics in Public Relations
· Visiting professor at numerous universities
· Associate of DEMOS
· On the Program Board for the UK Government’s communication development initiative
5. Publications include
JOURNAL ARTICLES

· Gregory, A. (2000) `Systems, strategy approaches and public relations', Journal of Communication Management, Vol 4, No 3, pp 266 - 277 

· Fawkes, J. and Gregory, A. (2000) 'Can existing communication models apply to the Internet?', Journal of Communication Management, Vol 5,No 2, pp 109-124 

· Gregory, A. (2001)`Public relations and evaluation: does the reality match the rhetoric?', Journal of Marketing Communication Vol 7, No3 pp 171-189 

· Gregory, A. (2003) ‘The Ethics of Engagement in the UK Public Sector: a case in point’, Journal of Communication Management, Vol 8, No 1, pp 83-94 

· Gregory, A. (2003) ‘Communication and the Machine of Government’ Ethical Space, Vol 1, No 1, pp 20-25 

· Gregory, A. (2003) ‘The Phillis Review – Government Communication under the Spotlight’, Vol 1, No 2, pp 14-17 

· Gregory, A. (2004) ‘The Scope and Structure of Public Relations: a Technology Driven View’ Public Relations Review, Vol 30, pp 245-254Gregory, A. (2005) ‘Involving vulnerable communities in organisational decisions: Communication Ethics in action’, Ethical Space, Vol. 2, No. 2, pp. 35-40 

· Gregory, A. (2005) ‘Communication dimensions of the UK foot and moth disease crisis, 2001’, Journal of Public Affairs, Vol. 5, pp1-17 

· Gregory, A. (2006) ‘ A development framework for Government communicators’. Journal of Communication Management, Vol 10, No. 2, pp. 197 - 210 

· Metha, A., Xavier, R. and Gregory, A. (2006) ‘Evaluation in use: the practitioner view of effective evaluation’, accepted for publication in Prism, http://praxis.massey.ac.nz/prism_online_journ.html 

· Gregory, A. (2007) ‘Involving stakeholders in developing corporate brands: the communication dimension’, Journal of Marketing Management, Vol. 23, pp 59 - 73 

ARTICLES ACCEPTED FOR PUBLICATION

· Gregory, A. (2008) ‘Competencies of Senior Communication Practitioners in the UK’. Public Relations Review. (Autumn 2008) 

· Gregory, A. and Watson, T. (2008) ‘New directions in public relations evaluation practice’ Journal of Marketing Communication, (Autumn 2008) 

AUTHORED BOOKS

· Gregory, A. (2000) Planning and Managing Public Relations Campaigns, 2nd Edition, London, Kogan Page. 

· Gregory, A. (2004) Editor, Public Relations in Practice, 2nd Edition, London: Kogan Page 

· Gregory, A. (2008) Strategic public relations planning, London: Kogan Page (in writing) 

CHAPTERS IN BOOKS

· Gregory, A. (2001) `Touring Caravans - a case study in research based consumer Public Relations' in Public Relations Case Studies An International Perspective (ed Moss, D. and De Santo, B.), London, Routledge 

· Gregory, A. (2001) 'Public Relations' as a Management Function' in a Public Relations Handbook (ed Theaker, A) London, Routledge. 

· Gregory, A., Yeomans, E. and Powell, J. (2003) ‘Peer Assessment and Enhancing Student Learning’, in Learning and Teaching for Business:Case Studies in Successful Innovation (eds. Kaye, R. and Hawkridge, D), London, Kogan Page 

· Gregory, A. and Sheard, M-P. (2003) ‘Applying the ServQual Measure to Public Relations Consultancies’, in Communication Management – Findings and Analyses (eds. Raupp, J and Klewes, J) (in preparation) 

· Gregory, A. (2004) ‘PR in Practice: the 21st Century Landscape’, in Public Relations in Practice, (ed. Gregory, A) London, Kogan Page 

· Gregory, A. (2004) 'Public Relations and Management' in A Public Relations Handbook (edTheaker, A) second edition, London, Routledge. 

· Gregory, A. (2006) ‘The Management and Organisation of Public Relations’, in Public Relations: concepts and applications (eds Tench, R. and Yeomans, E.), London, Pearson 

· Gregory, A. (2006) ‘PR as Planned Communication’, in Public Relations: concepts and applications (eds Tench, R. and Yeomans, E.), London, Pearson 

· Gregory, A. (2006) ‘Ethics and Professionalism in Public Relations’, in Public Relations: concepts and applications (eds Tench, R. and Yeomans, E.), London, Pearson 

· Gregory, A. (2006) ‘The truth and the whole truth? in Where the Truth Lies (ed Hobsbawm, J.), Atlantic 

· Gregory, A. (2006) ‘Communication and the Machine of Government’ in CommunicationEthics Today (ed Keeble, R.), Leicester, Troubador Publishing 

· Gregory, A. (2006) ‘’What’s new in the Phillis Report?’ in Communication Ethics Today (ed Keeble, R.), Leicester, Troubador Publishing 

· Gregory, A., & White, A. (2006) Introducing the Chartered Institute of Public Relations work on research and evaluation. In public relations metrics; Research and Evaluation (Eds van Ruler,B; Tkalac Vercic, A. and Vercic, D.) Erlbaum Associates, Mahwah, NJ (In press) 

· Gregory, A. (2006) ‘’What’s new in the Phillis Report?’ in Communication Ethics Today (ed Keeble, R.), Leicester, Troubador Publishing 

· Gregory, A. (2007) 'Public Relations as a Management Practice' in A Public Relations Handbook (ed Theaker, A) second edition, London, Routledge. 

· Gregory, A., & White, J. (2008) Introducing the Chartered Institute of Public Relations work on research and evaluation. In public relations metrics; Research and Evaluation (Eds van Ruler,B; Tkalac Vercic, A. and Vercic, D.) Routledge, London. (In press) 

RECENT REFEREED CONFERENCE PRESENTATIONS

· Gregory, A and Thrasher, A (2002) ‘XPRL and the Transformation of the Public Relations Value Chain’. Presented at International Public Relations Symposium, Slovenia, July 2002 

· Gregory, A (2003) ‘Public Relations and Spin’. Presented at 1st International Conference, Institute of Communication Ethics, London, February 2003 

· Gregory, A. (2003) ‘Managing Corporate Identity in a Turbulent World’. Presented at British Academy of Management, Harrogate, England, September 2003 

· Gregory, A. (2003) ‘Government Communication and The Ethical Agenda’, Presented at the Leeds Metropolitan first Research Conference, December 2003 

· Gregory, A. and Tafra-Vlahovic, M. (2004) ‘Corporate Social Responsibility: new context, new approaches and new applications’ Presented at International Public Relations Research Symposium, Slovenia, July 2004 

· Gregory, A. (2005) A development framework for Government communicators. Presented at The CIPR Alan Rawel Academic Conference, University of Lincoln, March 2005 (Keynote paper) 

· Gregory, A. (2005) Engaging stakeholders in emergent corporate brands. Presented at 1st Annual International Colloquium on Critical Issues in Brand Management, University of Birmingham, April 2005. (Refereed abstracts published) 

· Gregory, A. (2005) Involving vulnerable communities in organisational decisions: Communication ethics in action. Presented at Institute of Communication Ethics Annual Conference on Teaching Ethics: promoting social dialogue, University if Westminster, April 2005 

· Gregory, A. (2005) Measurement and evaluation – moving the debate forward. Presented at 12th International Public Relations Symposium on Measurement and Evaluation, Bled, July 2005 

· Gregory, A. (2005) Public Relations Management among Britain’s ‘Most Admired’ companies and the 10 competencies of top communicators in the private and public sectors – new research. Presented at Public Relations Institute of Australia Academic Forum, Brisbane, Oct 2005 

· Gregory, A. and Watson, T. (2005) Public Relations Evaluation: from discussion to implementation. Presented at Public Relations Institute of Australia Academic Forum, Brisbane, Oct 2005 

EDITORSHIPS

1995 - ongoing - Series Editor, Public Relations in Practice, CIPR/Kogan Page: London. 16 books in series 1999 – ongoing - Editor-in-Chief, Journal of Communication Management, Emerald, Bradford 2003 – ongoing - Editorial Board, Ethical Space, The International Journal of Communication Ethics, Troubadour, Leicester. 2007 - Editorial Board, Public Relations Review, Elsevier Inc. 

6. Research interest: 
7. Other activities (including work in progress): 
8. Languages:  
9. Educational record and degrees:
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